
Tips For
Building The

Perfect Vendor
Team



Introduction
You're engaged! Now you're ready to plan
your wedding, and it's time to book your
vendors. Here are four tried and true
guiding principles for building an amazing
team of professionals to produce your
dream wedding celebration.



T I P  N O  1 .
K n o w  Y o u r  B u d g e t  &  B e  R e a l i s t i c

Before  you  s ign  any  contracts  or  make  any
commitments ,  you  need  to  know the
comprehens ive  scope  o f  your  wedding
budget .  I t ' s  imperat ive  that  you  have  the  fu l l
f inancia l  p ic ture  in  mind before  s igning  a
contract  for  a  band,  a  photographer ,  a
caterer ,  or  even  a  venue .  Many  couples  and
fami l ies  wind  up  spending  cons iderably  more
than  they  barga ined  for  because  they  fa i l  to
p lan  appropr iate ly  f rom the  very  beg inning
and not  rea l iz ing  there  would  be  so  many
other  th ings  to  th ink  about  and/  or  add  into
the  budget .  Not  sure  where  to  beg in?  Budget
deve lopment  i s  one  o f  the  most  va luable
serv ices  a  wedding  p lanner  prov ides .  We
even of fer  budget  deve lopment  as  an  a  la
carte  serv ice  -  in  which ,  could  be  the  best
investment  you  ever  make  as  i t  se ts  you  up
for  success  & avoid ing  cost ly  mistakes .

T I P  N O  2 .
H i r e  P r o f e s s i o n a l s

When i t  comes  to  wedding  p lanning ,  the  o ld
adage  i s  t rue :  you  get  what  you  pay  for .
Res is t  the  urge  to  h ire  f r iends ,  re la t ives ,
and  people  o f fer ing  the ir  serv ices  for  l i t t le
or  nothing  a t  a l l .  I f  you  pay  l i t t le  to
nothing ,  you  just  can ' t  reasonably  expect  to
have  a  good  exper ience  or  rece ive  a  qua l i ty
product .  The  creat ive  partners  and  vendors
you  h ire  should  be  proper ly  exper ienced,
l icensed ,  insured ,  knowledgeable ,  and
accustomed to  industry  s tandards .  I f  you
hire  a  f r iend  or  re la t ive ,  you  may
inadvertent ly  be  doing  them (and  your
wedding)  more  harm than  good.  The
process  can  eas i ly  s tra in  your  re la t ionship ,
and  you ' l l  fee l  s tuck  wi thout  an  recourse  i f
something  doesn ' t  go  as  p lanned.  True
story :  the  las t  t ime we  had  a  fami ly  member
bake  a  cake ,  i t  fe l l  over  dur ing  the
ceremony because  they  d idn ' t  understand
the  s tructura l  mechanics  o f  a  t iered  cake .  



T I P  N O  3 .
C o n s i d e r  t h e  T e a m  D y n a m i c

When you  h ire  profess iona ls  to  prov ide
serv ices  for  your  wedding ,  you 're  rea l ly
bui ld ing  a  team.  A l l  o f  these  companies  and
indiv idua ls  wi l l  need  to  work  seamless ly
together  toward  the  same goa l :  de l iver ing  an
except iona l  ce lebrat ion  exper ience  to  you
and your  guests .  I t ' s  easy  to  p ick  and  choose
ta lented  fo lks  f rom a  Google  search ,  but  i t ' s
a lso  easy  to  over look  the  important  fact  that
they  need  to  p lay  wel l  wi th  others  and  work
together  as  a  team.  That  might  seem
chi ld ish ,  but  one  bad  apple  in  the  bunch can
sour  the  whole  process  behind  the  scenes
and cause  a  domino-ef fect  log is t ica l
n ightmare .  Take  the  t ime to  research  the
people  you  want  to  h ire  and  ta lk  to
references  i f  need  be .  You 're  looking  for
exper ience ,  sk i l l ,  ta lent ,  but  a l so  character ,
a t t i tude ,  and  eth ics .  

T I P  N O  4 .
N e g o t i a t e  S e r v i c e s ,  N o t  V a l u e

I f  we  had  to  p ick  the  most  important  p iece
of  adv ice  f rom an  industry  ins ider ' s
perspect ive ,  i t  would  be  th is :  do  not
demand wedding  vendors  to  charge  you  less
than  what  the ir  s tandard  pr ic ing  i s .  I t ' s  one
thing  to  work  co l laborat ive ly  to  f ine-tune
their  serv ice  o f fer ings  to  e l iminate  th ings
you  don ' t  need ,  thus  reducing  your  tota l
cos .  I t ' s  another  th ing  to  t ry  to  s trong-arm
your  way  into  a  negot ia t ion  o f  pr ic ing .  I f
you 're  success fu l  in  whi t t l ing  away  the
pr ice ,  chances  are  that  the  team you  have
hired  wi l l  fee l  that  you  do  not  va lue  them.
And guess  what?  That  fee l ing ,  whether
intent iona l  or  not ,  wi l l  creep  into  the  f ina l
product .  I f  you  want  a  team of  vendors  who
wi l l  bend over  backwards  to  exceed  your
expectat ions  & go  above  and  beyond to
del iver  an  except iona l  exper ience ,  then  you
need to  be  wi l l ing  to  invest  in  these  people ,
both  as  ar t i s ts  and  profess iona ls .  



Thank you so much for downloading
our vendor tips. We wish you all the

best in your wedding planning journey.
Please don't hesitate to reach out with

any questions!

To contact us, please email:
meet@justusweddingsandevents.com


